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The Market for Smartphones
The first impression of a product or an individual will determine the general perceptions that the general public will have. During the launch of new products for the market, companies always strive to give their best short and gain a favorable view of the audience. This scenario is typical for household names that have received recognition for producing the best products (Wilson &Wesley 25). To understand how companies create a good first impression from the public, we take a look at the launching of the first-ever smartphone by the giant companies, Apple and Samsung. During the launch of the first-ever iPhone and the first Samsung Galaxy, a landmark was made by the companies evident from the public reception. Ever since the launch of the first series of this phone, subsequent designs have followed. Therefore a preview of the foundation that was built during the launch of this phone will provide the answers to our questions.
Launching of the First iPhone 
On January 9, 2007, Steve Jobs made a big announcement when he introduced the first iPhone on the market. During this speech, he teased the public when he mentioned a device that comprised the iPad, a phone and had the capabilities of connecting to the internet. Although the iPhone was not the first phone with internet connectivity, there were anticipations that iPhone, software, and hardware production giant, would venture into this field (Chu & Inbo 12). It would be difficult to compare the level of technology of the first iPhone with the present day iPhone. Today, the iPhone is the primary revenue generator of the apple corporation. The secret of this success lies in the famous speech ten years ago.
Combination of Devices
When Steve Jobs stepped on the stage at 9:15 a.m. during the day of the launch of the iPhone, he took his time to explain the progress that the apple corporation had made in the services and products that it provides. He also introduced other product, but it was until he said the words, “an iPod a phone, an internet mobile communicator…And we are calling it iPhone” when he got the full attention of the crowd (Wilson &Wesley 25). After mentioning this words, he talks about the idea of how smartphones work and how the introduction of iPhone will take the smartphone world to another dimension. He also addressed some technical difficulties brought about by other smartphones.
A few points can be noted from the opening remarks. The idea of the iPhone that prompted the user to try out the latest product. By combining the iPad, phone and internet communicator, the apple corporation opened a new avenue that enables its user to have on the device that contains three of the different product that it offered. This idea convinced the customers that they would not have to caver many gadgets at the same time. Having a device that is like a Swiss knife, containing many tools, will provide all the needs of its customers under one portable gadget.



Simplified User Interface 
Steve Jobs then proceeded to explain the notion of smartphones which was something that was new on the market. During this time, smartphones were not as familiar as they are today. This technology was in its infancy stage, and there was a limitation of the user interface. This implies that as much as smartphones had the capability of handling complex computations, they were generally hard to use (Gallo 14). This limitation made these devices unpopular with many, and could only be used by a few who had a comprehensive understanding of how computers work. In his speech, Steve Jobs explained how the device being launched would have a simplified user interface. The smartphones in the market during this time needed to have buttons for each app fixed on the keyboard.
	Steve jobs caught the attention of the buyers when he talks about how iPhone would have a Multi-Touch technology that will enable the users to point at any app they wanted to use and open. The screen will have a pointing device that will be moved around using the fingers. By doing this Steve, jobs provided a simplified explanation to some of the frequently asked questions in the market (Mickalowski, Mark & Jaciel 22). He also opened the door that many companies have followed in the creation of the present day smartphones. With this improved user interface, Steve jobs attracted a lot of people to try using smartphone since he had made it more user-friendly.
The Operating System X (OS X)
	Another talking point on this speech was the idea of having the OS X on the phone. This was the smoking gun of them all. Steve Jobs referred to it as “a baby software” that encompassed all the feature of that of the Mac desktop. The smartphone had the ability to multitask, improved graphics, manage power and improved security (Gallo 8). These were unique features that were yet to hit the market. He expressed his confidence when he said that such technology was way ahead of time. With this inventions, Steve jobs brought something that was entirely new to the market enabling apple to secure a significant number of customers.
The Launching of the First Samsung Galaxy
The Samsung i7500 which was commonly known as Samsung Galaxy was the first smartphone to be released by the Korean electronics giant in 2009. It was released following the introduction of the Android software that was first used with HTC Dream. The Android operating system is the most dominant operating system in the smartphone market occupying a remarkable seventy percent of the market (Butler 5). Samsung only is said to contribute to over forty percent of all the android phones shipped. During the launching of the Android powered phone, Samsung was already a household name in the production of phones. It was still to come up with its smartphone and Android opened the opportunity for Samsung to venture into this marketing.
Comparing the launching of Samsung and the launch of iPhone
During the start of the iPhone, this market was not exploited. iPhone launched the smartphone that determined how future smartphones looked like. On the other hand, Samsung smartphone was launched when other companies had utilized the market. It was not the first phone to be powered by Android (Gallo 19). The Android service that it used could not be compared with the power that the OS X had. Currently, Samsung and iPhone are the major players in the smartphone market. This can be attributed to their marketing strategies. This competition for dominance has built a fierce rivalry between the companies that has led to various legal cases about patent rights.
Obsolete Social Media
Vine is the first example of social media platforms that became obsolete over the years. This app is own by a household name in the social media filed called twitter. The app was used for sharing videos but lost to the competitive market. However, Twitter has announced that the camera app for vine can still be used for sharing videos via twitters (Mickalowski, Mark & Jaciel 31). All the users of the app have been advised to remove the videos that they stored in the app before the app is shut down. There will be no transfer as follows to twitter and the users of the app have been advised to follow on twitter.
The second app that has been shut down is the Yahoo messenger. Just like Vine, the popularity of the social media app has blocked the app from being used. The most popular app for exchanging messages, videos, audios, and pictures is WhatsApp, Facebook messenger among others. The popularity of this apps has prevented Yahoo messenger from being favorite among many, and it forces the owners of the app to reached a conclusion of terminating it.
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